
Prevention Programs Using Art to Educate and Empower 
Youth to Educate and Empower Others

Human Trafficking Awareness Partnerships





Why We Focus on Prevention Programs

• It is cheaper, safer, easier to intervene and prevent trafficking than it is to 
rescue, recover and turn victims into survivors;

• Teaching kids how to protect themselves from the dangers of trafficking 
also teaches them skills on how to protect themselves from other dangers;

• Instilling the attitude that they have the power to change their own lives 
and maybe change the society they live in can empower them in many 
ways.

• It’s what we know how to do.



Why We Use Art

• After the students in our program are educated on human trafficking, they 
are taught how art has been used in the past to build awareness of social 
issues. 

• Creating art in our program empowers students because their artwork will 
teach many others about human trafficking or, at the very least, get others 
interested in the issue of human trafficking so they learn more about it 
themselves. 

• No matter the level of the intensity of the piece, great art works cause 
most people to stop, if even just for a moment, and to have an emotional 
experience. 

• The purpose of our ARTREACH program is to create a powerful and lasting 
impact on those who create or view a piece of artwork. 



Prevention: Hardest to Measure
• Prosecution: How many cases did we investigate; how many traffickers did we 

arrest?

• Protection: How many victims did we identify; how many victims did we serve; 
how many beds did we provide; what kind of therapy and care did we provide?

• Partnerships: How many agencies provide services; how many agencies work 
collaboratively; how many more victims were identified or cases prosecuted 
because of these relationships? 

• Prevention: How many children did not get victimized because of something we 
did? Does a reduction or increase of victims mean an improvement or deficit of 
our prevention program (example new reporting system)

• How do you measure something that didn’t happen because of something that 
was or wasn’t done? 

•



Prevention as Part of the Bigger Issue of 
Trafficking of Youth 
• Focus: First the big picture, then local prevention efforts that are made 

with “high-risk” populations in an attempt to reduce their risk.

• Education: Reaching groups of youth who are identified as “high-risk” 
because they have some characteristics of “high-risk” kids: age, 
poverty, drug use, etc. OR they are members of groups or 
organizations which serve that type of youth. 

• Empowerment: Educating youth about trafficking, relating it to them, 
giving them an opportunity to do something that will educate 
others, and showing them how they can be an agent of social 
change and their own protector. 



Trends in Prevention

• For a long time, we focused on awareness as a means of prevention.

• Then we focused on awareness and action: Teach them to recognize 
the signs, give them a way to report what they’ve seen, follow the 
results.

• Then we got into “evidence based” prevention programs. Prove it 
works, then do it, then count who got “prevented” from getting 
trafficked. 



The Public Health Model of Prevention

• Broad Stroke prevention: Prevent trafficking before it happens by 
getting out an effective message to a large audience;

• Focused prevention: Address risk factors in selected groups identified 
as having elevated risks;

• Follow up prevention: Identifying audiences or locales where 
trafficking has already occurred, and focus efforts to keep it from re-
occurring.



Broad Stroke Prevention Tools: Local

• Public Service Announcements

• Posting National and Local Hotline phone numbers

• Billboards, Posters, Handouts

• Art Displays

• Videos

• Community events that focus on trafficking for youth and families

• Community events that include trafficking information as part of a broader 
safety message

• Presentations to community, church, professional groups who may 
encounter trafficking at work, school, neighborhoods, families.



Broad Stroke: National, State-wide
• HHS, Blue Campaign: Posters and Videos

• Shared Hope videos

• TV series and specials: American Crime example

• Trainings and conferences offered through government or local agencies to 
professionals

• Synchronized billboards along I-75

• Improved tracking and data collection.

• Advocacy
• Improved national, state, local laws
• National Human Trafficking and Awareness Month
• Campaigns against known “perpetrators” of promoting sex trafficking, especially of 

youth: Craigslist and Backpage.



Goals of Prevention Programs

Build overall awareness of the crime: 
How it can endanger them
How they play a role in labor trafficking

Build understanding of why one might be targeted

Teach the common techniques used by traffickers

Teach identification of trafficker types: stranger danger 
(abduction) to love traps (seduction)

Teach children how to protect themselves and their friends
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Characteristics of Effective Programs

 Partner with other organizations.

 Don’t sensationalize or sanitize.

 Don’t talk down to audience whether 10 years old or 60 years 
old.

 Give information and make an opportunity to process the 
information.

 Give participants ways to recognize their own vulnerabilities 
and strengths.

 Be a guide to self-discovery and empowerment.

 Recognize the value of participants as peer educators.

 Be available for follow up.  
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What Do Potential Victims Need to 
Know to Possibly Prevent Trafficking?

 That trafficking exists in their own community.

 The techniques used to lure them.

 The lies they are likely to fall for.

 The ways to avoid situations.

 Examples of how other kids have been lured. 

 The power they have to change the current state of trafficking.



Achieving Lasting Impact on the Participants and in the 
Community: HTAP view

Our goal is to educate kids and empower them to teach their 
peers what they’ve learned and to feel that they can protect 
themselves.

We want to get kids to stop and think when they approach a 
situation similar to those they have heard about.

We also want to share what they create so that others can 
learn from it.

We want to teach other community leaders how to conduct 
and adapt prevention programs in their own communities.



Measuring Outcomes when Outcome is Prevention

There’s no way to say how many participants didn’t get trafficked because of a 
prevention program.

However,
 How many kids asked questions while working on projects on a one-to-one 

basis.
 How many kids wanted to participate in follow up programs.
 We track how many kids sought help while in our program or after.
 We use pre- and post- surveys and experiment with programs to track 

differences. 
 Because we do not provide therapy or services to victims, we work with 

groups who do or who have established ways to refer their participants to get 
help.



A Few Things We Can Do To 
Prevent Trafficking



- 90% of 8 to 16 year olds in the US have had exposure to porn 

on the internet, 80% of 15 to 17 year olds have seen hard core 

porn many times

- Based on a sample of men arrested for soliciting a prostitute, 

the average age when they first purchased a sex act was 24 

(with a median of 21); the range was from 9 to 62 years old.

Source:  Martin A. Monto, “Focusing on the Clients of Street Prostitutes: A Creative Approach to Reducing Violence Against 

Women – Summary Report,” Report submitted to National Institute of Justice, October 30, 1999

Pornography is a dress rehearsal for sex trafficking

Pornography is America’s Sex Education.

https://www.youtube.com/watch?v=Ng172g_F8rM-- Gail Dines

Teach Children What Is

“Normal” Behavior and What Isn’t

https://www.youtube.com/watch?v=Ng172g_F8rM


Never Say



“Boys will be boys”
“She was asking for it”





HTAP’s Prototype Prevention Program for 
Youth 
ARTREACH:  Uses art as a means to teach and empower kids about 

human trafficking:
Goal:  Educate youth ages 8-18 about human trafficking and to empower 

them to become peer spokespersons

Format:  Five 2-hour sessions (10 hours total) or adjusted as needed

Locations:  After school programs, churches, foster homes, and summer 
camps

Description:  Interactive creative arts program that enables kids to create 
large pieces of at based on their interpretation of the human trafficking 
education we provide
Finished pieces are reproduced and displayed as banners, postcards, and films.   



Offshoot Programs

• Mini-Artreach programs at community events or shorter 
presentations

Plays and play readings: 
• Partnership with local theater 
• Performance of a full play based on actual cases involving youth
• Play readings in classes 
• Assemblies in schools

Train the Trainer Programs

Plans for the future: Murals, Large Canvas Banners

Focus on Visual Arts, Written Word and Theater



Trafficking Interactive Prevention Simulation

In 2016 we had 87 students participate in 4 TIPS programs

TIPS (Trafficking Interactive Prevention Simulation)
Goal:  Educate youth ages 8-18 about how easy it is to be lured into trafficking
Format:  One 2-hour session or as needed 
Locations:  After school programs, churches, and summer camps
Description:  Students are taught in an age-appropriate way about trafficking 

and then guided through actual trafficking scenarios in which they can make 
choices that will lead them to trafficking or to safety. 
TIPS cards are distributed to all of the kids so they have a take away of things they can do 

to protect themselves.

We often incorporate skits in other programs, such as ARTREACH



Content of Presentations

• Content presentation dependent on age: 8-11, 12-15, 17-18.

• Focus on labor trafficking, local, but also how products made by 
slaves impact our lives. How we are all touched by foreign trafficking.

• Sex trafficking

• Signs of trafficking, Location of trafficking

• Techniques used by traffickers

• Local and relevant cases

• How students can protect themselves and teach others

• What students can do to impact trafficking 



Collaboration
• All art projects are done collaboratively:

• Prototype artwork: 3’x 4’ canvas created by 3 to 5 students who come up with 
idea, figure out a way to express it, paint it, get input from all students through 
the process. Kids identify as a painter, writer, thinker or photographer.

• Alternate efforts: One theme is chosen and students create 8” x 10” paintings 
which are “quilted” together with a common theme.

• In school projects: students get 1 hour of presentation and discussion, 1 hour: 
divide into groups by talent: visual art, written work, theater, 1 hour of sharing 
of the work with entire group. May lead to school assembly.

• After each session of creating art, students show their work and ask for input 
from other students. They show their work at the beginning of the next session 
as well.



School Programs
18 months ago, we were approached by the Lee County School 

District Counseling Department which asked us to come up with a list 
of programs for the schools. We created a 3-prong approach: 

1. Classroom educational programs;
2. Assemblies;
3. Production of a play, “Body and Sold” performed at the Laboratory Theater

The Lab Theater and HTAP applied for a joint SWFL Community 
Impact grant to conduct programs and produce the play. 
The play has been performed in a theater 3 times. HTAP conducted 16 joint 

classes for over 500 students so far in Spring Semester and at non-traditional 
schools, such as schools for pregnant or young mother girls or schools for 
troubled girls.



Why Is It So Hard to Get to Kids in Schools? 

• The fear that recognizing the need for human trafficking education 
may acknowledge that the school has a problem. (South Ft. Myers 
High);

• Too many other demands on time; 

• Fear of reaction from parents; 

• Disbelief that it is happening in their location;

• Not a high priority in our community;



The South Ft. Myers High Case



A Breakthrough: All Middle Schools Now 
Required to Have Health Classes
• While many teachers and principals were interested in programs, 

most couldn’t fit the program in their academic schedule. 

• Health teachers had the most flexibility. 

• We were able to get into the “non-traditional” schools, like PACE 
schools, schools for girls with babies or who were pregnant. 

• Teachers are the ones who decide to teach the programs, but one 
must go through the principals. Start at the top, but work the bottom.



Collaboration with Sites

• We invite previous hosts of programs to “re-up” every year and adjust 
to their schedule: Afterschool programs, 6-8 weeks of summer 
programs. We ask for their input from previous years.

• New programs: We arrange for a site visit so we can see how we need 
to configure the program. We discuss the program with the staff so 
they understand the program, our needs and their needs to make the 
program successful.

• We ask for a post-evaluation from the staff.

• We arrange for a return visit where we give the location a banner and 
printed postcards.



Handouts, Materials and Reinforcement

• For our prototype programs which use visual art, we give each 
student an art kit with a sketch book, sharpened pencil, eraser, ruler, 
colored pencils. We include our “Tips” cards and postcards from 
previous programs. 

• We provide snacks and water to students.

• We have a celebration at the end of the program with cupcakes and a 
small gift (safety whistle, notebook, rubber bracelet)

• We return with a banner and postcards a few months later to remind 
them of what they did.

• We invite them to exhibitions of their art. 



Banners and Postcards
Banners are given to the location 
and students who participated 
are invited to discuss their 
experience and art. 

They are given postcards with a 
composite of their paintings and 
their interpretations on the 
back. 

They use these postcards for 
school projects, scholarships, 
etc. 



The Ultimate Collaboration: Train the Trainer Classes

• We offer 1-day Train the Trainer classes for volunteers or for groups that 
want to conduct Prevention Programs, using art. 

• At the 6-8 hour program, our PowerPoint presentation is made with 
comments on why each slide is used as well as its content’s impact. 

• Ideas for paintings are discussed and groups are formed. We provide art 
instruction and guidance as we would with young students. We announce 
when each of the 5 sessions would be over so they can pace themselves. 
They show their paintings at intervals just as the students would.

• They can then use the programs with their own audiences and we offer to 
help with initial programs. 

• We do these programs locally or I will come to your location. 



The ARTREACH Curriculum

• Through a grant from the Rauschenberg Foundation, we were able to 
hire 6 art instructors to help us with 2-3 ARTREACH programs each in 
the summer of 2015. They gave us their input on the program and 
many great ideas on how to improve it. 

• A very experienced art teacher worked with the HTAP staff to put 
together a curriculum which is available on our website. A simple 
version is available for no charge and the full version is available for 
$40.



Evaluation and Measurement

We conduct a pre- and post-survey that focuses on 2 questions: 
• How much do you know about human trafficking on a scale of 1-5
• How interested are you in the subject of human trafficking on a scale of 1-5

• We ask students to identify as a painter, photographer, thinker or writer. We use this 
information to discuss how everyone has a role in the project and the value of their talent 
to the total project. 

• We also ask for demographic information (optional).  

• We use a qualitative location evaluation for the location organizer to see where we could 
improve in the logistics of the program and to get reactions from their students post-
program. 



Demographics and Immigration
In FY 2016-2017 we’ve had 210 students enrolled in 12 ARTREACH 

programs:
88 identified as Latino 

55 identified as Black 

44 identified as Multi-Racial 

67 identified as White 

8 identified as Native American 

21 identified as Haitian 

6 did not designate a race

While we ask our students for this information, we never ask for their 
immigration status or make it mandatory. Human traffickers will 
victimize anyone, regardless of race, gender, or immigration status.   



ARTREACH Evaluation: Question 1
Q1:  How much do you know about human trafficking?

 The questions are answered on a scale of 1 to 5:

 1 – know nothing 

 3 – know a little bit

 5 – know everything

1 - Know Nothing
23%

2
5%

3 - Know a little bit
41%

4
18%

5 - Know 
Everything

12%

6 - N/A
1%

Q1 Pre-Evaluation

1 - Know Nothing 
4% 2

0%

3 - Know a little 
bit 

17%

4
40%

5 - Know 
Everything 

38%

6 - N/A
1%Q1 Post-Evaluation 



ARTREACH Evaluation:  Question 2 
Q2:  How interested are you in the human trafficking problem?

 The questions are answered on a scale of 1 to 5:

 1 – don’t care 

 3 – care, but don’t know what to do 

 5 – care a lot and want to help 

1 - Don't Care
11%

2
8%

3 - Care, but 
don't know what 

to do 
42%

4
16%

5 - Care a lot and 
want to help 

22%

6 - N/A
1%Q2 Pre-Evaluation

1 - Don't 
Care 
6%

2
3%

3 - Care, but don't 
know what to do

16%

4
29%

5 - Care a lot and 
want to help

45%

6 - N/A
1%

Q2 Post-Evaluation
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When Our Programs End…
• We think the most effective programs never end…

• We prep the location beforehand about the program and have their counselors, 
employees attend the program.

• When the program ends, we create a banner and postcard which shows the 
youth working and their artwork and its interpretation. 

• We go back to the agency in a few months and give the agency the banner to 
hang and the postcards for their use and the participant’s use for school reports, 
award and college applications or to show their friends.

• We compile the data from each program.

• We arrange exhibitions of the artwork locally.

• We reproduce the artwork in a book form which can be used at trainings or 
events. 

• We currently have over 150 large pieces of art which continue to do the advocacy 
work of their creators through our website, exhibitions, books. 

• We go back to the same locations to create an expectation of younger students 
that they to will learn about trafficking. 



Bound Books:
We now have over 150 large paintings from more than 50 ARTREACH 

programs. In order to show the paintings to more people, we created 4 
bound books with the paintings from 2010-2012, 2013-2014, 2015, and 
2016.
Each book shows the paintings, the location, the date of the program, and the artists’ 

interpretations. 



Glossy Book:

A group of benefactors approached us wanting to donate money to 
create a 64-page glossy bound book of the paintings. 

This book will be distributed through schools, agencies we serve, and 
libraries at no cost or for a donation in order to spread the word 
about ARTREACH and human trafficking. 

The layout is 90% complete. Here are examples from the book. 



Example of Glossy 
Book Page
Traffickers surrounding a 
young artist who can 
draw away the danger of 
trafficking and traffickers 
as seen by other young 
artists.  



Exhibitions

Exhibitions



Exhibitions:



Human Trafficking Awareness Partnerships

www.humantraffickingawareness.org

info@humantraffickingawareness.org

239-415-2635

Nola Theiss

Executive Director

http://www.humantraffickingawareness.org/
mailto:info@humantraffickingawareness.org




Two Resources:

“Made in the USA, The Sex Trafficking of America’s 
Children” by Alisa Jordheim
Up to date statistics, case studies

“Walking Prey” by Holly Austin Smith”
Good references, personal story, great appendixes of 
useful information


